
Summary 

Subject matter: The research of the internal and external environment of an 

enterprise in business.  

Author: Kashezheva Anzhelika Aslanovna.  

Supervisor of studies: Kisilyova Natalya Nikolaevna.  

Customer organization: “Karpak-N” Ltd.  

Topicality of the research: In recent years due to the increase and 

intensification of competition and changes in the external environment of an 

enterprise, the more close attention is paid to the research of the internal and 

external environment of an enterprise. In this connection the research into the 

analysis of the marketing of a firm is undertaken.  

Objective of the research: the marketing research of the environment and 

the introduction of the measures aimed at increasing the marketing effectiveness in 

“Karpak-N” Ltd.    

Tasks: 

- to describe the essence of the marketing environment in an enterprise;  

- to characterize the internal macro environment of an enterprise;  

- to characterize the external marketing environment;  

- to give a brief technic-economic characteristic of “Karpak-N” Ltd; 

- to study the internal marketing environment of an enterprise;  

- to analyze the factors of the microenvironment of the operations and the 

macro environment of an enterprise and to draw the recommendations on its 

improvement.  

Theoretical and practical significance of the research: the postulates of 

the economic theory, management and marketing theories, the works by Russian 

and foreign scientists on the problems of the marketing environment of an 

enterprise. The methods of logical and comparative analysis and economic 

statistics were used in the research.  

The information basis of the research was the data from the accounting 

records of the enterprise, the information, provided by the sales department, 



workshops and other divisions and the results of the research, carried out in the 

enterprise.  

Results of the research: The market position of the company is stable, it 

had reliable suppliers, the goods sold are of high quality, and there is a possibility 

of the increase of sales and profit.  

Recommendations:  

1) The development of the system of pre- and after-sales service;  

2) the organization of advertising campaigns not only in the republic, but 

also in other regions;  

3) building stronger public relations;  

4) the improvement of the system of recording and controlling the costs;  

5) entering new markets.  

 

 

 

 


